imagequity +
Build it. Protect it.™

Publication: Business Standard. Date: May 25, 2006.

I ‘ belhaviour, communication,
>putation is ecurren o
“Er all what you do.or
dﬂu'r doin r.he:ae fonar
Hpacs
01 t IS mﬂlenmum e
ot E that reputational
CH PRASHANTH RECTY behavimerally ere is no
one gets a (eeling that as EmFﬂhm-Snfhlm
Anand, he cmm;ﬂs Bonzer : ; i, mm.ﬁmﬁ
olly good felow) N Horin i
utional mmes i Htﬁw- T,
and as Vipwan . b i mra.E:
wants to be an top of the _Elrnmhlriu “T.:,:
The man wha ; I-Emuvm: there ig o
Eikrruseel? difference,
ﬂmﬁﬁ:ﬁ:r * af his P “Mickinsey just advises
has; so far, + Wiy mdvise and also
eted over 1,250 i implement it Wi e up
me:mmlmumbg ; buikd, operate and transfer
aﬂmﬂﬂrﬂmh g : ﬁ?hphk! 'rmlur:h: g};;akr
mnck Ery t b imagoquity the *Meldnsey of




	Page 1

